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FAVORITE OUTBOARD BRANDS

BL)»

BD OUTDOORS.COM

Our audience demonstrates a preference for

|
Yamaha Outboards i YAMAHA 47%1

o of boat owners claiming it as
© their favorite.

0
Mercu K'Y is the second most I I /0
preferred brand, with over ;
1/4 == 9%

of our audience cifing it as their go-to outboard.
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ENGINE CONFIGURATIONS
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BDOUTDOORS.COM

Most boat owners have a single outhoard on their boat. Outboard sizes are distributed relatively evenly among hoat owners, with sizeable markets
existing for outhoard sizes anywhere from 5Q=3 Q0O horsepower.

127

200-299HP 21%

18%

24%
18%

The largest market in terms of current users, is outhoards hetween

200 and 299 norse pover




TWO STROKE/FOUR STROKE BD»

BDOUTDOORS.COM

Among those who have
two-stroke engines,

36%

have two-stroke engines. plan to repower to four-stroke in the future.

Four-stroke engines are most common and popular.

7 2 o/ Do you plan to repower to a four stroke engine in the future?
of boat owners in our survey
44% ) ([ 36% ) ( 20%
0 0 A

currently have four-stroke engines.
Not sure




ENGINE MAINTENANCE
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Most hoat ownersin our BD audience

65%

service their engine every 1 00 hours.

247

Almost all boat owners,

89% 9% 3%

service at |east every 2 0 0 hou rs-




MOST IMPORTANT FEATURES BD»

OVERALL

9 90/ also agree that a@Sthetics are the
O least important feature of an outhoard.

Boat owners prioritize Iifespan

and fuel economy 43%
above all other outhoard features, with

85%

9%
ranking these the MOST IMpPoOrtant
features of an outboard. 2%

2%
1%
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This is where we Thrive.



